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- Basic Support  JI2HE s
-Sentient Analysis : EMENJIs
- Topic Extraction : Al J|EO| EL == J|s

Dutch Italian Spanish Chinese Arabic English Polish Turkis

Full Support(25) - . . . .
Hindi Farsi/Persian French Portuguese Danish Indonesian Hebrew German

(Topic Extraction + Sentiment
Analysis + Basic Support) . . . . .
Romanian Norwegian Japanese Thai Greek Russian Swedish Korean Tagalog

Advanced

Support(15) | | Albanian Bosnian Bulgarian Croatian Czech Hungarian Serbian Slovak Slovenian Bengali
(SentimentAnalysis+ ChineseTraditional Malay MixedHindiEnglish Vietnamese Telugu
BasicSupport)

Armenian Belarusian Catalan,Valencian Cherokee Estonian Georgian Hawaiian Irish Latvian Lithuanian

BasicS rt(135) Luxembourgish,Letzeburgesch Macedonian Maltese Montenegrin Scots Ukrainian -
asic Suppo —
PP SouthNdebele SouthernSotho Swati Tajik Tatar Tibetan Tigrinya Tsonga Tswana Turkmen Twi Uighur Uzbek

Venda Volapuk WesternFrisian Wolof Xhosa Yoruba

NOTE. 2101 222 CLD(Compact Language Detecion)S AFZ6HH, X(Twitter)= Xl NLPS AFSELICE



Data Coverage
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Data Coverage
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Mention examples
Hyundai Vehicle Data and Safety Incidents

User Preferences and Experiences with Hyundai Models
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Key Features

IRISJI XIS

Iris Tab Summary G

From January 13, 2024, to January 15, 2026, media
conversation around competitors saw a substantial increase.

Key Takeaways:

= Overall Mentions Soar: Total mentions surged 10 1L.57M,

representing a 47671% increase from the previous

period's 319,956 mentions. This dramatic ris

discussion is exempiified by content such as users

showcasing their venicles, with one post stating. *if you
i 1, 1Py will come ., # DM Nbmwm3"

+ XLeads Discussion Platforms:  (formerly Twitter) was
the dominant piatform for competitor discussians.
accounting for 20.13M mentions, A notable example
includes Eion Musk's pos! asserting, “CyDArIruck can
beat  Porsche 971 while towing a Porsche 911",
highlignting performance comparisans.

™~ =
Zd|st

| ==

|OIE1 22F

Iris

Lasi s EH QOF
= L=
147062), ant news continued 1o emerge
Discussions included Toyota Gazoo Racing's rebranding
and new VB madels, with one post snnouncing,
* | Toyota has officiaiy removed its hig
ision from ils corporate identity. tebranding Toyola
az00 Racing as the standalone Gazoo Racing marque”,
+ Trending Hashtags Fuel Volume Peaks: Key spikes in
convarsation, such as the peak of 197,674 mentions on
September 1-8, 2025, were driven by broad hashtags like
mrending, Ruiaireets, HNStagooa, and brand-specific
terms such as ffbmw and porsche.

+ Geographic and General Brand Interest Prominent: The
1op category of discussion was @ List by Country”
with 12.7M mentiens, followed by * 4 Al Brand” with
8.79M mentions, Indicating widespread interest in
country-spacific automotive news and overall brand-

. I.u:u:

ury ke
EMW Porsche, Audi, and Mercedes were central to the
conversation, especially on visual platforms. For
instance. a post featuring a BMW M4 stated. L/

Power ., [immys 13", refiecting the focus en
powerful madels.

« Sustained Activity Despite Recent Dip: Although the
volume for the week of January 12-19, 2026, saw 18.722

although o
fnr thasa nena ~atanarias wars ot susiisnia

Key Insights Last 731 days

e Qo

From Jan 13, 2024 - Jan 1%, 2026, the Key Insights component highlights significant surges in oversll metrics and
trending automative topics.

Iris Component Summary G

. saw i d luxury car Total
mentions surged to = 1S.6M from 319.9K, 3 476 7% incraase, with a notable focus on Nign-performance ury
cars, aften festuring customization ike viny| wraps, as seen MW 1 spired by the M8 Launch
Edilion. vrapped in Matte Metalic Pine Green with gold accents”

+ Unique authors engaging in discussions surged significantly. The number of Unique suthors reached =+ 294
frem 128.7K, a 2156.5% Increase, ingicating a broader engagement primarily focused on luxury and customized
venicles. This aligns with the increase In tolal mentions for topics iike “B4W MBS0, wragged in
Pine Green®.

+ Tna Porsche 911 GT3 RS s the top rending opic. Tis nigh parformance venicis i popusr in gaming. noted for

s speclalized fires, and has even inspired creative content, such as a "Yanom [gkes Porsche 911 GT3 RS as lis
fost. theme, appealing o driving enthusiasts and moforsport fans.

+ Atop story highiignts i Toyota and BMW. Tre
news details ther new memorangum of 1o "acceierate deveiopment of next-generation zero
emission yehicles”, with BMW siming io launch ts first hydrogen-powered model by 2028

Uniy Trending Topics

1. Parsche 911 GT3 RS

AaTETY A2187%
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57 (oM BN

Top Online News Stories
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Advanced Query Setup

Al query writer BETA  Query

@ Hide how the query is structured ~
[
2
3
4
5
i

0R (({Buldak} OR
0R noodle OR ramen OR food OR

7
8
9

@ Message Iris

Iris can make mistakes. Review the resuits ¢

+! Iris Al query assistant ~

Keyword suggestions (&

HInt: For ambiguous 19rms wWe recommend adoing o

rwords relaling Lo ‘electric vehicles
plug-in vehicles  green vehicles

electric ransportation

zaro-emission vehicles

hybrid electric vehicles  sustainable autos
renewable energy cars

smart mobllity solutions  charged vehicles
arntriandb rars  Tasla  Micean | aaf

nd out more in our help center

e

ortax

Al Query Writer

Buldak

Operators

Al Query Assistant

BETA

1in brackets, .9, Apple (brana

Copy these 1o my query starting withan  OR

EVs X 0OR battery-poweredcars X OR

electric cars X

clearall [0 Copy to clipboard

[Al Query Writer]

SZI5t 22| (Boolean) HE|E 2T 2HASHA| g0t

=geicHo|L =X I26HH Al(Google Gemini & |I’IS)7|' sz

SHME 2| MABILCE

o CHEFH QIEH|O|A X2 XIHO 2 HESHH A7t ZA| 2t 2| E F|erefL|ct

. BAc gl B 7|8t XiE A EEE(0): Hyundai)O|Lt F=X|
(oll: “Automobile”) £ 2=stH 2t 7|9 =, SHAIEf, XM HE(SNS) S2
ket 2|7t XE HA LD

[Al Query Assistant]

Hz| M Al Iris Al 2 OMIﬁE.iEC’I T2 2oL 7|t SHAIEH DS M5l =71

£ Ao, Z|Ci 100712l =X 7|9 = J(1|-'-°”-||1f

+ Entites search: 2|7|Z|C|otof| ':7(HE._I HHE NE, Al ETS AMs F=Ite
UA&LICH

+ Keyword suggestions: &2t 7|2IEE 7|HIC = S2|01E A5 = M50
HOP XMl 2| ttes o =38 FLICL

» Hashtag suggestions: EAEE EeZdt=0| E=2l SHAE§ 2 E XA SL|CH
HHE SHAE|OE HMso| '.'_*E.j SHAIE§ D& &Ko =Tt 4= UELICH

MH
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Quick search

Get quick insights on a brand, person or topic.

hyundal
Q  Search for keyword— hyundai

Hyundai Motor Company South K:

Hyundai Group cor
% Hyundai Rotem co

Hyundai Heavy Industries South Korean shipbuilding manufacturer

U —1—
E

l

=M

Quick Search

%18 B0 =T A2 o
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= O
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Use Casel =si [HAIEE

175 HAIEE ©IES

Choose a template  upioa your awn tempine

A o
+ M

Choose a Component

“ Measure
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BI-Style Dashboard
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Key Features
EIo SM2 E51 XITIX01 OIA0IE HIS

k= b

Topic Analysis
Topic Wheel Trending Topic
el SRSy
& sla <t
- o ET 2M2 U3t Olo|HE FHE R Fa(ot

i

HAE Fefs| mofelLCt.

R

ClIO|E{E E A QIAIO|EE Mets EHMES}
« E& 2(Topic Wheel)2 ELS S| @l otof| Taist 2 ET) 7to)
EHAMS ol QXL MO 2 EHBILICE H|0|E{Q] et 2AIS

PO Z ol 4= UTE SELICH
+ 9EZ8IRC(Wordcloud)= =2 7|9E, 27, 2IX|, =, ARzt
SHAIER, O|ZE|Z 7HA|(AEIE])E AlEsl 22tE HEl2 2o{FLICHL
: 23t HofLE M| S SHeol| mhetet 4= QUELICE
Word Cloud « EdIg! EL(Trending Toipc)2 Q17|7} A48t A= FH|
(Trending)2t 2tA0l|lM HOX| 1 U= FH|(Fading) Tketsh XAl
EHEES OfsiE = UYSLICL Azt SE0f| w2t AH|XL 24 H3HE
ZHghch

second quarter Price CUts Tesis 02 eamings
£ Teslastock

china US driving cars lenaterm

@ - ““Elon Musk « EI Z2{AE{(Topic cluster)= 2HE ELES FALI EFHE F0f
“ . gitcoin Climate change e E2{AH HeElE2 EHFLICEH FH| Zte| 2HA|1E Hets|st, H|o|[HE
. private jet i, JF36t0] LS 20|Ye 2410] ZHssiELICH

earnings cal

Tesla snd Netflx
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Y Filters

Gender

Interested in

Bio contains

Tweets about

with @ AND v

Social Panels

Aot eret - Tcbnology and Carrpuing

et eret - e Faion

Female

Food & Drinks

Vegan

Veganism

( D' Joanne sofia Lynch
m Embracing my green side
for the good of the planet! And myself:

Got this recipe from

Social Panel

73 ExH20| XA EHE0)| CH3H 0 0[0F7 | & 3t A=K,
2|10 EFZIE0| 2l S 7HK= CHeH T2 ERIET}

O QIX| motst= 20| ZRefLCt

AHIER2 QLA ZM S [0t Aot 7|52,

EZ MNOHES ALK 2FS Ml 0|=2| VoiceE
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Demographic

hios | ZFigS | Last 30 days

o P AP A
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Enter iPhone 15 series
Titanium 523 Ultra
1 million

new iPhone 15 Pro India




Key Features

3 Z20ILI E2IAH = XS

lluters trending f

or eplasticpoliuters fo

€ @ remvonom i
Snapshot Report
NS
g.(:. fokame History i
Zutla
a .
s \ o
R e
Volamabenchmark
= .
Gontet Sources =
o .

MHI2

Alert

Signals
HAIZHHO|E 24 S HIEIO = ZQoHELE AKX FX|7| 412

0|2 Ml ELIC.
Custom Alerts
=tolslolz|= HEE X[ HeH kst A=of| Bl 5L =] HAof

HEE 4 ASELCH

Automated Reports

ZX0]| Sh= XSt 2| X E M 35 5 LS MESI0 Yo |He 2

wotE 4= ASLICY.
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Enterprise M&
Premium O =2
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Image Insight
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Similar Business
Operations

Case Study For Clients
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Martech Consulting Firm
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Product, Services, and
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