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What is Synthesio?

Global leading Social Media
Intelligence Platform
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Twitter Official Partner
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Leader by G2 2020 - 2023
/ Leader in Grid Report for Social Media Monitoring,
Spring 2021 & Fall 2020, Summer 2023.
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ADWEEK 2019 best of tech Awards
/ Winner in Social Intelligence Softwares

Weaker strategy P Stronger strategy

[ Leader in Al-Enabled Consumer Intelligence Platforms Q3 2021 ]
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Synthesio helps brands and agencies
listen to, understand and engage with
consumers.
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“An essential tool for social intelligence, designed to be the best for an agile
and relevan! USE." Business partner of the seller or seller's compet!

’ Verified User in Market Research @

"Amazing tool for social listening”

tincluded in 62 scores.
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Synthesio
Crawler

Synthesio

Official API

3rd Party Tool
Data

Facebook, Twitter,
Instagram, YouTube, VK,
Reddit, *Weibo

Pinterest, Tumblr, Vimeo, 2
Flickr, Dailymotion,
Mainstream Web, Blog, Forum

Z thel Forum
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Social
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Data Coverage,

22972

India

Japan
China

Singapore
Malaysia
Russia
S.Korea
Vietnam

Indonesia

Sri Lanka
Taiwan
Bangladesh

Thailand
Armenia

Azerbaijan

Bhutan
Brunei
Cambodia

North Korea
Georgia

Hong Kong
Kazakhstan
Laos

Macao

Maldives
Mongolia
Myanmar

Nepal
Timor-Leste

Philippines

France
Belgium
Germany

Spain
Italy

Switzerland
United Kingdom
Norway

Ireland

Cyprus
Netherlands
Finland

Hungary
Poland

Slovakia

Czech Republic

Denmark
Luxembourg
Greece
Portugal
Austria

Sweden
Estonia
Latvia

Lithuania

Malta

Slovenia
Romania
Monaco

Albania
Andorra

Belarus

Bosnia and
Herzegovina

Bulgaria
Croatia

Faroe Islands
Gibraltar
Liechtenstein

Macedonia
Moldova

San Marino

Serbia

Montenegro
Ukraine
Holy See
Iceland
Aland Islands

Kosovo

Guernsey
Isle of Man

Jersey

Morocco
Algeria
Tunisia

South Africa

Senegal

Guinea
Cote d'lvoire
Congo

Angola

Benin
Botswana
Burkina Faso

Burundi
Cameroon

Cabo Verde

Central African
Republic
Comoros

Congo

Djibouti

Egypt
Eritrea

Ethiopia
Gabon
Gambia
Ghana
Guinea-Bissau

Equatorial Guinea
Kenya
Lesotho
Liberia
Libya
Madagascar
Malawi
Mali
Mauritius
Mauritania

Mozambique
Namibia
Niger
Nigeria
Uganda

Rwanda

Saint Helena

Sao Tome and
Principe

Seychelles

Sierra Leone
Somalia
Sudan

Swaziland
Tanzania

Chad

Togo

Zambia
Zimbabwe
Réunion

Israel
Iraq
Iran

Pakistan
Turkey
Afghanistan
Saudi Arabia

Bahrain

United Arab
Emirates

Jordan
Kyrgyzstan
Kuwait

Lebanon
Oman

Uzbekistan

Qatar
Syria
Tajikistan
Turkmenistan
Yemen
Palestine

Canada
United States
Mexico

Greenland

Argentina
Brazil
Chile

Belize
Bolivia
Colombia

Ecuador

Falkland Islands
(Malvinas)

Guyana

Paraguay

Peru

El Salvador
Suriname
Uruguay

Venezuela

Australia
New Zealand
Fiji
Kiribati

_ Marshall Islands

Micronesia
Nauru

Palau

Papua New Guinea

Pitcairn
Solomon Islands
Samoa

Tonga
Tuvalu

Vanuatu

French Polynesia

Cook Islands
New Caledonia

Cuba
Costa Rica
Guatemala

Honduras
Nicaragua
Panama

Anguilla

Antigua and Barbu

da

Netherlands

Antilles
Aruba

Bahamas
Barbados

Bermuda

Cayman Islands

Dominican
Republic

Dominica
Grenada
Haiti
Jamaica
Montserrat

Puerto Rico
Saint Kitts and

Nevis

Saint Vincent and
the Grenadines

Saint Lucia

Trinidad and

Tobago

Turks and Caicos

Islands

Virgin Islands
Guadeloupe
Martinique

Saint-Martin
(French part)

Saint Barthélemy

Bonaire, Sint
Eustatius and Saba

Curagao

Sint Maarte
(Dutch part)

Antarctica
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Sindhi
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Afrikaans Esperanto Latvian
Albanian Estonian Limburgish Sinhala A o ) Noon o
Ambharic French Lithuanian Slovak rikaans ute apanese epall ova
Arabic Gaelic Luxembourgish Slovenian Albanian English Javanese Norwegian Slovenian
Aragonese Galician Macedonian Somali ) ) ~
Armenian Georgian Malagasy Spanish Amharic Esperanto Kannada Oriya Somali
Assamese German Malay Sundanese Arabic Finnish Kazakh Pashto/Pushto Spanish
Avaric Guarani Malayalam Swahili
Azerbaijani Gujarati Maltese Swedish Armenian French Khmer Persian Sundanese
Bashkir Haitian Manx Tagalog / Filipino Assamese Galician Korean Persian/Farsi Swahili
Basque Hebrew Marathi Tajik
Belarusian Hindi Modern Greek Tamil Azerbaijani Georgian Kurdish Polish Swedish
Bengali Hungarian Mongolian Tatar e
Bihari lcelandic Nepali Telugu Basque German Kyrgyz Portuguese Tagalog/Filipino
Bosnian Ido Norwegian Thai Belarusian Greek Lao Punjabi Tamil
Breton Indonesian Norwegian Nynorsk Tibetan
Bulgarian Interlingua Occitan Turkish Bengali Guarani Latin Quechua Thai
Burmese Interlingue Oriya Turkmen L R . .
. 9 y. . Bengali/Bangla Gujarati Latvian Romanian Turkish
Catalan Irish Ossetian Uighur
Central Khmer Italian Panjabi Ukrainian Bosnian Haitian Limburgish Romansh Ukrainian
Chechen Japanese Persian / Farsi Urdu e e Uit - Ui
Chinese global Javanese Polish Uzbek reton eorew fthuanian usstan rau
Chinese simplified Kannada Portuguese Vietnamese Burmese Hindi Macedonian Sanskrit Uyghur
Chinese traditional Kazakh Pushto Volapik ) o
Cornish Kinyarwanda Quechua Walloon Catalan Hungarian Malagasy Sardinian Uzbek
Corsican Kirghiz Romanian Welch Chinese Icelandic Malay ScottishGaelic Vietnamese
Croatian Komi Romansh Western Frisian
Czech Korean Russian Yiddish Croatian Indonesian Malayalam Serbian Welsh
Danish Kurdish Sanskrit Yoruba Czech Irish Marathi Sindhi Yiddish
Divehi/ Dhivehi/ Maldivian Kuvuvashi Sardinian Zulu
Dutch Lao Serbian Danish Italian Mongolian Sinhala Yoruba
Latin Serbo-Croatian

English
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Key Features
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(US) Sephora_LANEIGE / Product : Mini Cream Skin Refillable Toner
& Moisturizer with Ceramides and Peptides

Title : I'm in love / Contents : | am OBSESSED i've used it for 3 days and it has
me looking glazed and plump all day. My only issue is affordability because
of my own impulse control i use so much of it (which is not necessary at
alll)ily

LB & & S+

| ||Ip:)p|v:U|-|| 2023/07/05 09:00 AM

(US) Sephora LANEIGE / Product : Lip Glowy Balm

Title : Must have everyday / Contents : Love this product to much! It keeps
my lips so hydrated!
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Fire TV Stick 4K streaming device with Alexa Voice Remote
(includes TV... : This is a great product.
u:xq( O.I) HE’ E“oIE.I :I'?_I 7}% I have a Samsung QLED smart tv. It was manufactured in 2017.
Show more
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Use cases

Global leading Social Media
Intelligence Platform
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Use cases
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Use cases
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Dashboard Report Use cases

Brand/Product Awareness & Health

| Share of VoiceE X 222 A0|A Q| QIX|= =X Tt / =744, 0|0
o}

SNSO||2t ZSHE|X] ©

X S20, XH FA S Mainstream
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Mention Overview Campaign Analysis

Share of Vaice Antribute Radar Topic Timeline
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Dashboard Report Use cases
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https://www.dxentric.co.kr/
https://www.facebook.com/dxentric
https://blog.naver.com/dxentric_mx/
https://blog.naver.com/synthesio
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