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o o Trajaan Al reports & integrations
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GOOgle Bmg Baidu Naver O Trajaan > 06-Spiritskd > MountGay » Local sizing

{9 Last 48 months  x 9@ Geography (42) x G Google x & Queries (89) x

Retail Search (2| Z4H)

Amazon |azada

Trajaan Al Setup

Social Search (&4 ZAH)

60 0o

TikTok  YouTube Pinterest

GenAl Search (MAd Al ZAH)

G @ +

ChatGPT  Perplexit Gemini Claude
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® Rosemary oil
USA
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$_R E%i_l %-l 7=‘| *_'I'l O-I @ Rosemary oil

. £ \ B/ 7 \ ;g i Vitamin ¢
[ rosemary oil for hair growth s ' , |2 @ Foicaca

@ Fish oil

(2 rosemary oil hair treatment

[ shampoo with rosemary oil
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Tl Brand Share of mentions Mentions </ Avg. position
UK
o Tesla 9.8% 647 3

Teslal= Y20M EV 8742, 45, S «i 4.2% s
HEf2] £ Bt T2of ks Eol N Nissan 4.0%

OJ%HE E7|xf E?_HE?:I L|E|'. #. Hyundai 3.9% 5

& Volkswagen 3.8% 5.7

ZQHBMOEODE @ Mercedes-Benz 3.6% 4.8
@ smw 3.5% 6.5
@ Audi 2.9% 6
© rord 2.4% 5.6
e Polestar 2.4% 547

Sources © Renautt 2.4% 5.5

@ * & Porsche 2.3% 9.1

L1 best ev for range
L2 what is the best ev car

L2 how long ev batteries last
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Brands Features Products

Brands Share of mentions Mentions <»  Avg. position  Answers Sources

. Hyundai 14.4% 1,] 3.8 370 answers 3109 sources

o Tesla 12.2% 3.9 356 answers 3032 sources

Hyundah_ %:'):I_:'; EV EI_:i LLM e Kia 11.2% 351 answers 2926 sources
I:H:':'O‘”A-I EIL E%%(Share Of @ BMW 8.5% . 309 answers 2670 sources

Ment|0nS) 14.4% =2 , @ Porsche 5.6% ! 270 answers 2257 sources
TeSla(1 2. 2(%))E X'iIIl_T'_ S X-Il Hzi = @ Renault 5.3% 2 186 answers 1554 sources
=2l =

A Lucid 5.0% . 208 answers 1874 sources

19|12 7|28t UBLICt
N Nissan 3.7% . 201 answers 1684 sources
== Skoda 3.5% B 157 answers 1334 sources

ZQEHMIOEOE
‘I‘R T —_—a—— @ Mercedes-Benz 3.4% . 186 answers 1643 sources

L best ev for range e Chevrolet 2.6% : 132 answers 1294 sources

. @ Audi 2.3% 3 121 answers 110 sources
what is the best ev car
@ FIAT 2.2% . 129 answers 1002 sources

L how |On9 ev batteries last . Ford 2.0% . 14 answers 1064 sources

Rivian 2.0% . 115 answers 1025 sources

Sources & Citroen 1.6% : . 93 answers 881sources
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Analysis Flow
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Ingredients Share of mentions Mentions Avg. position ~ Answers Sources
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Korean D
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H|EtRIC 13.7% . 39 answers 390 sources
PDRN 8.9% 8 answers 72 sources

Key Insight

Zapl 8.7% 9 answers 104 sources
Ltojotalotato| = 6.2% 35 d 20 answers 136 sources To " T -
B0l =M =Y MZFS oSt ®IZ 712l 2t
Brands Mentions -1 Sentiment Answers Al Summary
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Cision-Sales > T11-Auto s > EV Cars: Purchase
R4 AILLM A2, = o5} A2 5 M 75

] ¢ e 4 3sources | ~ Prompts | ® Topics @ Brands @ Products

O Overview of brands & products mentions
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Reports. Brands Products [o] Brands Products CFH ol=a
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Q Brands Share of mentions Mentions - Avg. position  Answers
-~ Hyundai 6.3% 869 answers
& @ «ia 6.1% 867 answers
& sMw 6.0% 937, answers
@ Mercedes-Benz 4.4% 752 answers
@ Renauit 41% 586 answers
Lucid 3.3% 528 answers
== Skoda 3.3% 539 answers
N Nissan 3.1% . 664 answers
Other @ Volkswagen 3.1% . 658 answers

® T @ Audi 2.6% . 520 answers
Hyundai
Kia
BMW @ rora 2.3% . 428 answers

& Porsche 2.3% X 459 answers

Mercedes-Benz e Chevrolet 2.0% 341 answers

Renault
@ Renau © rolestar 1.9% 349 answers
@ Lucid

Skoda Citroén 1.9% 344 answers

* Export
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7055 sources
7077 sources
5421 sourees
4076 sources
4004 sources
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W twist handbag

lous vuitton twist

W twist mm

W twist
louis vuitton twist pm

W twist pm

louls vuitton twist mm imited edition
api twist

louis vuitton epi twist

W twist epi

twist mm

louls vuitton twist mm black

Createlist % Add Label To Selection

208 rows selected

From United States

Rows per page: 100 =

1100 of 208 »
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Get suggestions

@ chatePT-4 G Google G Autocomplete @ Pinterest @ Amazon @ Webdomain & Questions

G, 100 pricing terms related to purchase intent like "discount” or "private sale” x 'Top 30 poy

Query filter

Query Contains - Q Search amongst results Hide used queries

Search query
discount
private sale
promotion
special offer
limited time offer
flash sale
clearance sale
price drop
bargain

deal of the day
exclusive offer

early bird discount

lO0O0OODOoOo0OoOooooo o

Rows per page: 100 = 1-42 of 42

T0i o] =& LIEHY= 3071 714 27 801: store, private sale, outlet &

Close

X

W Hide Filters
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Combine terms to generate new queries

J =EEI E _ﬁh % I EHEQ} II.%QE 'o;lf ILIEI. Column A © Bsme Cimpot Cckar ColumnB @ BSwe Cimpont MClesr x ColmnC @ BSave C3import GICiear
| -
Is

A backpack jouis vuitton discount @D Show rules
Combine 7 =X E oII handoag chanel sale
= O To tote bag hermés clearance 3¢ Combinations
dutfel bag gueei bargain aa
briefcase ralex deal As
clutch burberry offer L] B
H E I: }Hi_ } 1| —' I I‘7:| J_'_, E RO‘I } 7 l_ o t*} OJ xsFE shoulder bag dior voucher 1 BeC
HEHE x 713 FHH| 02| x 714 2hE 80{2F 242 CHipa =8 prossboey 019 Aty dco spact o Deen
7 I_h-é—l.n:‘ bucket bag saint laurent reduction Oc+e
o ' siing bag balenciaga promation O A+Bec
belt bag giorgio armani outlet sale A+C+B
fanny pack valentino flash sale OBrA+C
laptop bag limited time offer @B+CHA
= d- -'I‘ A 3 [ aym bag exciusive deal 1 CsA+B
0|2 Edl Zt B 7| Ch¥st 2HH A QAL =X Dcvsen
x| B AdSh A OlA ovamight g ’
2ol 24 + AsL

Total additional queries: 16400 / 1994524

cancer  [EERELE
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2 Discover which segments get into the top-10 in search volume over time

Search volume  Cumulated group by  Month

700K

600K

500K

@ Gueci

@ Prada

@ Louis vuitton

@ Dior
Ghanel

Versace

Search volume
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200K

100K
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Trajaan « Search Intelligence Update

Market Research Report: Cosmetics
Recent Top Searches: What Consumers Are Looking For Now

Key Segments of Interest

« Handcreme: The Handcreme segment shows the highest consumer interest, led
by searches for "rituals handcreme”, "handcreme rituals”, and "handcreme
neutrogena”. This indicates a strong, consistent demand for hand care products
from well-established brands.

Sunscreen: Sunscreen remains a top priority for consumers. The most searched
terms are “sunscreen la roche-posay”, “la roche-posay sunscreen”, and “nivea
sunscreen®, highlighting a preference for trusted pharmacy and mass-market
brands known for their protective gualities

Serum: The Serum category is a significant area of interest, with "the ordinary
serum”, “serum the ordinary®, and "caudalie serum"” leading the searches. This
points to a trend of consumers seeking targeted, ingredient-focused skincare
treatments.

Overall Summary

Over the last six months, consumer interest has been highest in the Handcreme,
Sunscreen, and Serum categories. These segments consistently show the highest search
velumes, indicating a stable demand for core skincare and body care products.

New Trends & Weak Signals: What's Gaining Momentum

Emerging Search Trends

24
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(o] 2025 Sales Stories - Trajaan Search & .. > Dashboards > Fashion Search Trends

Search - Clothing Categories Over Time

Social - Clothing Categories Over Time @ n i T
10} Fashion Search Trends  Jun 01, 2021 - Jul 08, 2025

Clothing Categories  Jun 01, 2021 - Jul 08, 2025

‘Sum Volume for Months broken down by Categories B Customize v Mention Volume for Months broken down by Categories

& Customize ¥

sspuasagunn 00

1l
||||l'|| .
II|'||I ”
||I il

il =

Clothing Categories Search Interest by Market = Fashion Search Trends  Jun 01, 2021 - Jul 08, 2025

&

Sum Volume for Countries broken down by Categories & Customize v

Gl | B | | | W |

Trajaanzt Brandwatch Consumer Research ¢S Gi|A|
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